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WRITTEN COMMUNICATION SKILLS 

Abstract

The aim of this study is to help „authors”, by providing specific rules and 
requirements in terms of framing written assignments. The relevance of the topic is 
irrefutable. Business communication is done in writing (by exchange of the different types, 
specificity and purpose of documents or written materials) or verbal communication 
(through various channels), which induce feedback. The vocabulary used is consistent with 
the norms of the standard Bulgarian language and various written forms and rules, which 
help to draw up various documents and written materials – e-mails, memoranda, business 
letters, etc.. The aim is to develop skills for successful implementation of written 
communication in different communicative situations and areas such as working with 
customers and partners, management, media, public relations, using various written 
documents and complying with the structural, substantive and stylistic standards for the 
implementation of written communication to earn trust and build partnerships. Besides the 
area of written communication, spelling rules are also valid in completing the course 
assignments by students (self-written works in the form of essays, reports, case studies in 
other disciplines), ie the usage of an academic style of writing. This fact automatically leads 
to the second advantage of writing – in-depth training. 

Key words: communication skills, principles, written forms, spelling rules, 
academic style 


