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TOURISM TO THE NEW REALITIES 

Abstract 

The paper examines the priorities in tourism development based on the analysis of 
signs and objective laws that have undergone changes leading to the postmodern stage of 
development of society. The analysis of these changes reveals the qualitative differences 
of that society prior to the modern industrial society and expresses the change not only as 
to the values in cultural practices but also in the mechanisms of social structuring. In this 
regard several notions have been consecutively viewed: the changing idea of space and 
time, the transformation of ownership, the network economy and the unconventional 
approach to business management. Special attention is paid to the invasion of cultural 
experiences, the metamorphoses in the minds of people, the traveling in the recent past 
and present and to the science of tomorrow as well. 

Key words: space and time, access and ownership, network economy, portfolio of 
knowledge, decentralized heterogeneous and horizontal organizations, virtual 
organizational structure, cultural experiences, threats 


