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. 1.  14.03.2013 .

% % , %

2578 1044 41% 551 21% 983 38%

2 8 1 12,5% 5 62,5% 2 25%

2586 1045 40% 556 22% 985 38%

: .

. . , -
 5% . ,

 2008 
,

 ( . . 2). 

. 2.  –  (2008-2011 .)

2008 

.

12.2008 %

. -

12.2009 % 12.2010 % 12.2011 %

7911 

-

 357 1,75 342 1,87 332 1,99 292 1,63 

7912 

-

 623 3,05 602 3,29 573 3,44 719 4 

3 20420 100 18318 100 16653 100 17969 100 

: , .

                                                          
2 . 5, . 2, . 17, . 2, .

18, . 11, . 61, . 1  – -
 –  – -

.
3 NACE Rev. 2, 5510 ; 5520 

; 5530 - ;
5590 ; 5610 -

; 5621 ; 5629 
; 5630 ;

7911 ; 7912 ; 7990 ,
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 100 100 100 100 100 
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ASSESSMENT OF GLOBALIZATION IMPACT ON THE LEADING 
BULGARIAN TOUROPERATORS 

Abstract 
This paper aims to investigate and analyze the impact of increasing globalization 

effects, taking into account the economic and financial crisis on the activities of the 
leading Bulgarian tour operators. The research target group are selected touroepartors 
based on criteria such as number of employees and turnover in the period 2008-2012, The 
main goal of the study is the evaluation of the impact of globalization and the economic 
crisis on their business. The survey results show that managers of Bulgarian Tour 
Operators clearly understand the global challenges of their business and try to adapt to 
their own abilities adaptability and innovation 

Key words: globalization, economic crisis, effects, impacts, Bulgarian touperators 


